
Laura 00:00	
Welcome to another exciting episode of the AI-Driven Marketing Show. I'm your host, I'm here 
to guide you through the fascinating and kind of mind-boggling world of artificial intelligence. 
And I want to help us begin today's episode with a question, a question that could kind of 
sound like it's coming out of a science fiction novel, but it's becoming more relevant every 
single passing day in our reality. What if I told you that there was a form of intelligence that can 
learn at an unimaginable scale, outperforming the human brain and speed and efficiency and 
has the ability to predict answers with an uncanny ability? Well, it's not fiction anymore. This 
form of intelligence is very much part of our world every single day. And it's called artificial 
intelligence or AI. And it's a term you've likely heard before, but you might not fully understand. 
So today I'm going to dive into the depths of AI, explore what it really is and demystify its 
capabilities. So, let's get started. 	
	
Laura 01:10	
Welcome to the AI-Driven marketing podcast. This is a place where we deliver quick and 
insightful weekly tips about 10 minutes or less on what's new and groundbreaking in the world 
of marketing AI. I'm your host, Laura Meyer, a 20 plus year entrepreneur and marketing expert. 
If you are excited about staying ahead of the curve and harnessing the potential of AI in your 
marketing strategies, you're in the right place. Let's go.	
	
Laura 01:42	
A few weeks ago, I was at a fourth of July party at our country club, and I walked up to a table 
of people that I played tennis with. And I was curious what their conversation was about a lot of 
times, it's about what's happening in the tennis world, what is going on at the country club, 
what's taking place with the Golf Championships, I expected it to be everyday conversation, 
much like what I often engage in with the group of people that were chatting together. One is a 
sales leader at a mortgage company. One is a holistic health coach, and one is a dean at a 
local community college. And what they were talking about was AI. So, many different areas of 
business and life, but they're all super interested in AI, which was not what I was expecting. I 
don't really talk about what I do very much within my social circles, the country clubs. So, I kind 
of assumed that nobody else really wants to hear me geek out about AI and marketing and all 
things sales funnels. But it really showed me how mainstream AI is becoming and how this is 
part of the everyday conversations that people are having. And so, they were asking me a little 
bit more about AI and how it's making a difference in the world. And they asked me some 
really hard questions that made me think about what does the everyday person who is not 
hanging around geeing out about AI? What are they thinking about? What are some of their 
excitements around AI? What are they most excited about? And what do they fear? So now 
when we talk about AI, what is it that we really mean? 	
	
Laura 03:18	



 So artificial intelligence, or AI can be simply defined as the simulation of human intelligence 
processes by machines, particularly computer systems, but it's not just about simulating 
human intelligence, it's about enhancing it, accelerating it and applying it in ways that can 
augment our capabilities as humans. At the heart of AI is learning and problem solving. And it's 
about creating machines that can think learn, adapt and solve problems much like a human 
would. But with a key difference. The speed scale and efficiency that they can achieve that AI 
can achieve is so much more beyond what a human could hope to match. So, it's not that AI 
has something that we don't, but it can process information at a faster scale, speed and 
efficiency than the human brain can. And that's what makes it so powerful. So, as we dive 
deeper into the world of AI, it's fascinating to trace its evolution. Artificial intelligence as a 
concept is actually not new. Open AI is new, a lot of the conversations about AI are new, but 
it's not a new phenomenon. So, it dates back to the mid 20th century when the term coined by 
John McCarthy during the Dartmouth conference in 1956. The initial years were full of 
optimism and grand expectations, often referred to as the golden years of AI. However, by the 
1970s and 80s progress was slower than anticipated during periods is now known as AI 
winters were funding an interest in the field just decreased and the turning point came with 
machine learning in the 90s. And even later deep learning in the 2000s, both of which provided 
more practical frameworks for building AI systems. And these frameworks leverage the 
increasing computer power and the explosion of digital data, which enabled AI systems to 
learn from that data. So now fast forward to today, and AI has made significant strides and 
what seem to be originally just science fiction.	
	
Laura 05:29	
Siri, Alexa and other virtual assistants that are now commonplace and hanging out in our 
kitchens, they make our lives easier. For some people, it can be a little frustrating, I've 
definitely told Siri to mind her own business multiple times swinging my kitchen. But for the 
most part that voice recognition and natural language processing can provide conveniences 
that many of us didn't have, and that is AI. So, AI in healthcare is assisting early disease 
detection and personalized treatment plans. Autonomous vehicles, although still in its early 
stages, is a promise of future self-driving cars. So, these advancements underscore a key 
point that I really want to make about AI is it's just it's not static. So, it's helpful to remember, 
this is the dumbest version of AI that we will experience in our lifetime. It's an ever-evolving 
field. So, nobody's an AI expert. I'm not an AI expert. I just keep up with the evolution, the 
improvements and the continual learnings, particularly as it applies to marketing, just as 
humans do, right. But it's again, doing it at a scale and speed that we could never achieve 
making AI truly transformative. A lot of people want to know, where does AI get all of this 
information? And is this information safe? Is my data safe? And we don't really know, that's a 
little bit of the scary part of AI. And I think a lot of people are concerned about it. Where do 
they get this data? 	
	



Laura 07:02	
Because AI is rooted in massive amounts of data more than you or I could ever consume 
within a lifetime. And it can come from a lot of different sources, web browsing history, social 
media interactions, customer behavior, data, scientific research databases, and it takes all of 
this data and acquires it from various sources. What AI experts say is that that data has been 
granted access either directly or indirectly. But then AI takes all of this data sifts through it at 
an incredible speed, identifying patterns, learning from it, and making predictions or decisions 
based on it. And so, it has this ability to process this vast amount of data, make sense of it, 
again, public data, social media posts that are public profiles, and its greatest strength is to 
synthesize it, it can learn, adapt and predict based on synthesizing, which can be a pretty 
unnerving to a lot of people, including my fourth of July party friends. But it's important to note 
that any data utilized by AI systems must adhere to data privacy laws and regulations. 
Although there is so much misuse of it that's happening in the world. That's why I think it's so 
important for us to be talking about it and be committed to using it for good.	
	
Laura 08:27	
Users, a gain, a lot of times we check that box, unknowingly, we provide consent or for our 
data to be used. And a lot of us didn't provide that consent with the intention that it would be 
aggregated by AI. But that's happening more and more. Google just made an update to its 
privacy policy that if you look closely, it will say that any data that's transferred through Google 
is now available to the public, and most importantly, to AI for this data synthesizing process. 
So, in the world of AI, this is really important to understand that it's always processing and 
interpreting massive amounts of data. And it's kind of like this world's largest library. And 
combined with social media, post, web browsing history, social media interactions, customer 
behavior, data, and brings it all together at scale. through machine learning algorithms AI can 
sift through and make sense of the data in a in a minute. And this is so much faster than what 
humans can process. So, it's really incredible. And if humans were trying to replicate it, it would 
be almost impossible. It can scan the entire haystack of data, locate the needle and even tell 
you it’s exact positions. So, what is this mean? What is artificial intelligence mean? 	
	
Laura 09:58	
What is this data collection mean? Simply put, AI can make sense of vast amount of 
information available to us today, anywhere on the internet, anywhere in the universe that we 
give it access to the data, it finds patterns, makes predictions, and ultimately makes predictive 
decisions again faster and more efficiently than most humans could on their own. So how does 
this even apply to marketing? This is a Marketing podcast. And you might be wondering, well, 
great, it's fantastic to hear about the history of AI or to understand how it actually gets his data 
and how it synthesizes that data. But here at Joy brand Creative, we are using AI to 
revolutionize customer interaction, we can handle customer inquiries 24/7. We can book 
people for appointments, they can troubleshoot problems, provide product recommendations, 



and even guide a customer through a sale end to end, all without a human needing to be 
present. We're also using AI powered sales assistants, which can engage in leads and 
personalized two-way conversations over email or SMS, qualifying them before they even end 
up with a human sales rep. So, it's not just even responding to inquiries, it's helping us 
marketers, and sales people get those products in front of the right customers at the right time. 
And so, we're even using AI systems to analyze feedback surveys or looking at historical 
purchase data, and segment those lists based on what a customer is likely to buy next. So, it's 
kind of like this Supercharged AI powered cross selling machine. 	
	
Laura 11:40	
So as AI continues to evolve, it'll just get better and better at understanding our needs, 
preferences and behaviors. It'll become way more integrated in our lives and businesses, 
improving efficiency, personalization, and ultimately, customer satisfaction. So, the next time 
that you're interacting with a perfectly timed product recommendation, it is very likely that it's 
air at work. And it's revolutionizing marketing and sales. Like it or not, it's here to stay. And 
remember, we're just scratching the surface of its potential. The future of AI is very exciting to 
somebody like me, who loves technology, and loves seeing continual improvement. And it 
really holds enormous promise for marketing in the future. So, I really hope this is helpful to 
you in terms of unpacking what AI is how it learns this vast information of data more efficiently 
and rapidly than the human brain, and how I'm using in our company AI in the world of 
marketing and sales. So, it's understanding the basics to witnessing real world applications, it's 
more than just a buzzword. It is a game changer. So, I want you to think about something 
we're living in a time when technology is advancing at an unprecedented rate. And if AI could 
accomplish all that it does now just imagine what the future holds. How will AI continue to 
revolutionize marketing and sales? And how will it change the way that we live and work? And 
most importantly, how can you leverage it to drive business growth? 	
	
Laura  13:13	
If you've been wondering these questions, I have a really simple and easy to follow brand new 
training on how to get more sales with AI at makemoresaleswithai.com. It can be all lowercase, 
makemoresaleswithai.com. There you'll find insights strategies and practical tips to implement 
AI in your sales processes, and take your marketing to the next level. And as always, I want to 
hear from you. I want to hear your thoughts on this topic, so make sure to share any insights or 
questions. Remember, the future is AI and it's already here. So it's important to embrace it, 
learn from it and use it to make a real impact on your business. Thanks so much for tuning in. 
And I'll catch you in the next episode. 	
	
Laura  14:01	
Thank you for tuning in to the AI-Driven marketing podcast. Before we wrap up, I just want to 
remind you that you can learn more about how to make more sales with AI by going to 



makemoresaleswithai.com. This is where I dive deeper into the AI revolution in marketing with 
our free training. And if you've enjoyed today's episode, please share it with others who might 
find it valuable. And if you can also just take a moment to leave us a review I would greatly 
appreciate it. Your support helps us continue to bring you the top insights in the field of AI 
driven marketing. Until next time, remember AI is here and it's transforming the marketing 
landscape. Stay Ahead, stay informed, and most importantly, stay excited. I'll see you soon.	


